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Austrian Content Opening Eyes at MIPTV – BILDORF, SRF and ARD to give industry insights and an exclusive preview at Berlinale Series Market 2023
An expert panel of Austrian, German and Swiss industry experts from public broadcasting and film production talked about their two most recent collaborations and the implications of a market united by language, yet different in culture and financing. Both series are distributed worldwide by ORF-Enterprise.

Berlin/Vienna - As part of this year's Berlinale Series Market, ORF-Enterprise, ORF and SRF, with the participation of ARD as well as producers Superfilm and MR Film, were hosting the co-production panel "DACH: Great Stories under one Roof" on February 21 at Cinemaxx Potsdamer Platz. The event provided an expert audience from all over the world with exciting insights into co-productions between the public broadcasters in the German-speaking countries. ORF, ORF-Enterprise and Film Austria presented together at the key content and program fair in southern France. Demand high again for ORF’s “Universum” nature and history documentaries.

Images for the report can be found in the media database


"Collaborating with other public broadcasters from the DACH region not only allows us to share the cost of producing high-quality content but also opens up new financing opportunities that might not be available to us otherwise. It can be challenging to coordinate efforts, but the rewards of such collaborations are immeasurable, as we can create original series that resonate with audiences worldwide," says Katharina Schenk, Head of Fiction at ORF
Cannes/Vienna (LCG) – After MIPCOM's successful return to its usual home in the Palais des Festivals in Cannes in fall ‘21, MIPTV also proved to be a magnet for the trade audience from April 4th to 6th, 2022. Over 5,000 visitors from 80 countries attended the major program and content fair in search of new material. The Content Sales International team at ORF-Enterprise made over 100 individual appointments over 2.5 days, resulting in a number of successes. The top-class, award-winning documentaries from the ORF “Universum” forge, which are regular viewing on all continents and traded as “blue chips” in the programming world, attracted a great deal of interest.
"Following the worldwide success of ORF’s previous drama series we are confident that the broadcasters’ cooperation with German and Swiss partners will result in further highlights, telling exciting original stories. ORF-Enterprise will continue bringing unique content to audiences around the globe," adds Armin Luttenberger, Head of Content Sales International at ORF-Enterprise

DACH – Great Stories under one Roof

Germany (D), Austria (A) and Switzerland (CH) share a language as well as a cultural space. In an economically challenging environment and competitive market, co-productions have become all the more important for public broadcasters. 
The panel gave insights in the workflow between public broadcasters and production companies from shaping stories for all three markets with a common and yet so different language to financing.

The experts panel itself consisted of Katharina Schenk, Head of Fiction (ORF), Baptiste Planche, Head of Fiction (SRF), Claudia Luzius, Commissioning Editor (BR), Daniela Mussgiller, Head of Department Fiction, Licenses and Children (MDR), Catrin Strasser, Producer (MR-Film), and Samuel Schultschik, Showrunner (Superfilm).

The collaboration was illustrated by using two recent examples, the hit series "Days That Never Were" (ORF/ARD, 2022) as well as "School of Champions" (ORF/BR/SRF, in production) with an exclusive look at first clips of filming to date. Both series are distributed worldwide by ORF-Enterprise.




“ORF productions have a double impact: they ensure considerable reach among the home audience as well as reaching more and more viewers around the world. ORF-Enterprise has rightly made a name for itself as a premium boutique for quality content with the multiple award-winning 'Universum' films and excellent entertainment. The key players in the global total video industry regularly buy our content,” sums up ORF Enterprise CEO Oliver Böhm.

“The importance of personal contact in a competitive market has become obvious after the pandemic years, in which communication was only possible digitally. There’s strong demand for quality Austrian productions from all program genres, which in turn reinforces the rationale for multinational co-productions. This international cooperation creates high-quality content that benefits the audience and the Austrian production industry,” adds Armin Luttenberger, Head of Content Sales International at ORF-Enterprise.

““Climate and environmental protection begin with an awareness of our natural treasures, our pristine scenic beauty and the endangered animal species. 'Universum' lives up to its responsibility to contribute to climate protection, and increasingly addresses the critical issues of pollution and the climate. We want our nature films to provide an impetus for rethinking, and to encourage viewers to behave in ways that conserve resources. The worldwide appeal of the 'Universum' films helps massively in spreading this message,” By pooling resources and sharing the financial burden, broadcaster from the  ‘DACH’-region enable us to produce truly outstanding and universal stories – always including the unique local cultural aspects and language,”summarizes ORF “Universum” editor-in-chief  Catrin Strasser, Producer at MR-FiGernot Lercher. 

International run on Austrian program highlights

The rush to the “Universum Nature Apéro” on the opening night of the fair was encouraging: new highlights such as “Das Ei – Aufbruch ins Leben”, “Kolumbien – Das Entfesselte Paradies”, “Hudson River – Der Fluss zwischen Wildnis und Skyline”, “Der Tanganjikasee – Das Blaue Herz Afrikas”, “Leben im Flug – Das Wunder des Vogelzugs”, “Slowenien – Am Puls der Wildnis” or – on the occasion of the Soccer World Cup in Qatar – “Katar – Perlen im Sand” were presented to program buyers and experts from all over the world for the first time. 

Visitors to the joint trade fair presence of ORF, ORF-Enterprise and Film Austria showed great interest in fictional content from Austria. “Soko Kitzbühel”, “Tatort” and “Schnell Ermittelt” are now international bestsellers, and “Soko Linz” is introducing a new team of investigators. The global sales not only show the most beautiful sides of the country and awaken the wanderlust of viewers around the world, but are also a strong stimulus for Austria as a production location.

lm (“Days That Never Were”), on cross-country collaboration among public broadcasters.“The joint presence of Film Austria with ORF and ORF-Enterprise highlights the quality of the Austrian production landscape, and gives many producers access to the world market,” says Nikolaus Wisiak from the Austrian Producers' Association Film Austria, looking back at MIPTV 2022. 

“Being in midst of production of the series ‘School of Champions’, I can already say that it has been worth taking the challenges of collaboration with three public broadcasters, who have been involved in the upcoming series from the very beginning. The broadcasters’ commitment allows me to raise the production value to the next level,” adds Samuel Schultschik, Showrunner at Superfilm (“School of Champions”).

From Austria into the whole world: the latest sales successes of ORF-EnterpriseDays, That Never Were (ORF/ARD, 2022)
The story of four women whose friendship is put to the test. But when it comes down to it, the gang of four sticks together - just like in the old days. Miriam, Doris, Inès and Christiane - four women who have been friends since their own school days at the "Sophianum". Together they have experienced ups and downs, joy and sorrow, success and defeats. One day, a team of investigators from Vienna shows up and examines an accident that suddenly turns into a murder case. This puts the trust and the bond of the four friends to a hard test ...

School of Champions (ORF/BR/SRF, in production)
To realize their dream of reaching the top, ten young talents push themselves to their limit at an elite ski boarding school. They face immense pressure to succeed, tough training schedules and the struggles of adolescence. To succeed against the odds, some of them have to pay a high price ...

This eight-part series is currently still in production and will be aired in 2024.


The “Universum” history documentary “Venus von Willendorf – Die Nackte Wahrheit” went to YLE in Finland, while SVT (Sweden) and RTP (Portugal) grabbed the “Universum” nature documentaries “Hudson River – Der Fluss zwischen Wildnis und Skyline” and “Kolumbien – Das Entfesselte Paradies”. In addition to other titles, the Portuguese broadcaster also licensed the documentary “Portugal – Wildnis zwischen Land und Ozean” – a production penned by filmmaker and now ORF “Universum” editor-in-chief, Gernot Lercher. This was last licensed by PBS (USA). TRT (Turkey) also acquired a package of nature documentaries from the glossy “Universum” portfolio.

The broadcaster KTO opted for culture from Austria: with Handel's “Messiah” from Klosterneuburg Abbey, “Schubert in Stainz” and “Jordi Savall in Stainz” from the Styriarte Festival, three musical highlights are going to France.

The recent sales successes of Soko Kitzbühel to Spain (AMC, Atresmedia), France (Canal+) and Switzerland (RTS) are supplemented by a large content package licensed by Olympusat (USA). This means that further seasons of “Vorstadtweiber”, “Schnell Ermittelt” and, for the first time, “Walking on Sunshine” and other fiction highlights have found their way across the Atlantic).

About ORF ORF-Enterprise

As a marketing subsidiary of ORF, ORF-Enterprise is exclusively responsible for marketing all supra-regional media offers of the leading Austrian media group. The portfolio includes, among other things, four television stations (ORF 1, ORF 2, ORF III Kultur und Information, ORF SPORT +), three national radio stations (Ö1, Hitradio Ö3, radio FM4), the print magazine ORF nachlese, the entire digital offer on ORF.at, the ORF-TVthek and ORF-Radiothek as well as ORF TELETEXT. ORF content and brands are licensed worldwide by the Content Sales International and Licensing and the Media Cooperations divisions. ORF-Enterprise also operates ORF-Enterprise Musikverlag and its own record label. The company is the national representative of leading international creative festivals such as Cannes Lions International Festival of Creativity, and organizer of national advertising awards such as ORF-TOP SPOT, ORF-WERBEHAHN and ORF-ONWARD. The management consists of Oliver Böhm (CEO, Advertising Sales, Content ExploitationSales) and Heinz Mosser (Finance and Administration, Music Publishing and Label, Sound & Vision, ORF nachlese). ORF ORF-Enterprise is a 100 percent subsidiary of the ORF media group. Further information at https://enterprise.ORF.at, https://contentsales.ORF.at and https://musikverlag.ORF.at
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