Press Information

Kick-off for the new ORF/ZDF crime series "Soko Linz" 
The total of 13 cases is scheduled to air in 2022.

Please find pictures of the crime series “Soko Linz” for further use via this link: https://cloud.orf.at/index.php/s/Yz92w2Tg7kGgYwK 

Linz – Starting in 2021, a new town will be in safe “Soko” hands as a fresh team of special investigators will begin their work in the city of Linz, Austria’s industrial capital of steel. “Soko Linz" is run as a police cooperation center that is deployed in the border triangle of Austria, Germany and the Czech Republic and also counts on the Austrian-German friendship in terms of personnel. Preparations for this new crime series edition are already in full swing in Linz and the surrounding area - the main filming location being a former tobacco factory.

The series is a co-production by ORF and ZDF, produced by Gebhardt Productions and distributed worldwide by ORF-Enterprise.

To cut the waiting time short, one can look forward to the 20th and final season of the best-selling ratings hit “Soko Kitzbuehel” - set in the picturesque Austrian Alps - that is coming later this year. The series has lately been sold to Sky (Germany), Canal+ (France), RSI, RTS and SRF (Switzerland), Viacom (Italy), FTV Prima (Czech Republic), and LRT (Lithuania).


About ORF-Enterprise
As a marketing subsidiary of ORF, ORF-Enterprise is exclusively responsible for marketing the leading Austrian media group’s entire national media output. The portfolio includes four television stations (ORF 1, ORF 2, ORF III Kultur und Information, ORF SPORT +), three national radio stations (Ö1, Hitradio Ö3, radio FM4), the print magazine ORF nachlese, the entire digital output on ORF.at, ORF-TVthek and ORF-Radiothek as well as ORF TELETEXT. The Content Sales International and Licensing and Media Cooperations division licences ORF content and brands worldwide. ORF-Enterprise operates its own music publishing house ORF-Enterprise Musikverlag as well as its own record label. The company is the national representative of leading international creative festivals such as Cannes Lions International Festival of Creativity and organiser of national advertising prizes such as ORF-TOP SPOT, ORF-WERBEHAHN and ORF-ONWARD. The management consists of Oliver Böhm (CEO, advertising marketing, content exploitation) and Heinz Mosser (finance and administration, music publishing & label, sound & vision, ORF nachlese). ORF-Enterprise is a 100 percent subsidiary of the ORF media group. More information at ,  and 
